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China Retail Sales 2025: Signs of Recovery in Key Consumer Markets 

China’s retail sales rose 4.8% in the first half of 2025, marking a steady recovery from the 
contraction in 2022. Consumer confidence remains subdued, but spending patterns show a 
decisive shift: Households are channelling their money into categories that enhance lifestyle, 
health and technology.      

China’s economy in 2025 continues to face several macroeconomic headwinds, including 
slowing GDP growth, falling industrial output, the ongoing property sector crisis, external trade 
tensions and low consumer confidence. In 2025, however, while consumer confidence has 
remained constrained, retail sales growth overall has gradually begun to trend upward, and 
there are indications of more rapid increases in key retail categories.   

 

China’s retail sales reached the equivalent of USD 3.38 trillion in the first half of 2025, with year-
on-year growth of 4.8%, reflecting an upward trend from -4.4% in 2022 and 2% in both 2023 
and 2024. China’s consumer markets are still recovering from the challenging year of 2022, 
when not only retail sales dropped sharply but the Consumer Confidence Index (which 
measures consumers' optimism about the economy's performance) crashed from 121.5 points 
at the beginning of the year to a record low of 85.50 in November. In the years since, the index 
has remained chiefly at or near this level, reaching 87.9 in June 2025.      

While consumer confidence remains low, there are signs of rapid growth in key markets. In the 
first half of 2025, several retail categories vastly outperformed the overall growth rate, indicating 
areas where Chinese consumers are spending more this year:  
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• Gold, Silver & Jewellery: 11.3%. 
• Grain, Oil & Food: 12.3%. 
• Sports & Recreational Products: 22.2% (including sports apparel and footwear, outdoor 

gear and fitness accessories). 
• Furniture: 22.9%. 
• Communication Equipment: 24.1% (including mobile phones and phone accessories). 
• Household Appliances: 30.7%.   
• Passenger Vehicles 10.8%. 
• Electric Vehicles 33.3%. 

These high-growth categories suggest that Chinese consumers in 2025 are channelling 
spending into upgraded lifestyles, personal well-being, technology and sustainability, spending 
more on healthier food options, fitness and outdoor activities, electric vehicles, home upgrades 
and jewellery. In addition, travel and tourism in China this year have finally exceeded the levels 
of 2019, with 329 million domestic trips undertaken in the first half of 2025, which is 18% higher 
than 2019 levels.  

China’s Ministry of Commerce expects full-year 2025 retail sales in China to exceed USD 7 
trillion, which would represent year-on-year growth of 3%. For retailers, the opportunity lies in 
capturing demand in fast-growing, aspirational categories where Chinese consumers are 
proving willing to spend in 2025.   

ANDAMAN PARTNERS supports international business ventures and growth. We help launch 
global initiatives and accelerate successful expansion across borders. If your business, 
operations or project requires cross-border support, contact connect@andamanpartners.com. 
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